y

PR ARTICLES ,
TUG =

111

Applied since 02/2025



TABLE OF

CONTENT

1. WEBSITE TRAFFIC

2. BENEFITS OF PR ARTICLES

3. RATE CARD & DEMO

4. GENERAL REGULATIONS

5. CONTACT INFORMATION




1.WEBSITE TRAFFIC
IinTt’rc
48.000.000 Gender

Pageviews |H| @ [Jeee { 30% }

00:05:35 55% 45% ] e0eeeee 70% |

Time on site Male Female

A
3.600.000 =
25-34 45 - 54 55-64 065+

37% 16% 13% 4%

(*) Data from Google Analytics




2. BENEFITS OF PR ARTICLES

Improve the company's standing
A PR article post about products or services on Tintuconline can
increase firms' reputation with consumers because Tintuconline is one

of the most popular online newspapers in Vietham

Brand's story telling
The PR article effectively communicates the brand identity with engaging

language, making it simple to draw the target consumers to the

company's narrative.

Variety and adaptability
The PR posting service provided by Tintuconline offers a selection of

posting opportunities that are suitable for a wide range of organizations

in numerous fields and industries.




3. RATE CARD & DEMO
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PR ARTICLES AT HOMEPAGE FEATURE, HOT NEWS SECTION

TIEU DIEM
TRANG CHU 2

TIEU BIEM TRANG CHU 1

View demo on desktop
homepage

View demo on mobile
homepage

TIEU DIEM
TRANG CHU 3

TIEU DIEM
TRANG CHU. 1

EEEEEEEEEEEEEEE
33333

POSITION DESCRIPTION PRICE (VND)

Publish in the Homepage feature 1 position with the largest thumbnail for 2 hours, then save the post in
HOMEPAGE FEATURE 1 10.000.000

the appropriate category.

HOMEPAGE FEATURE 2 - 3 Publish in the Homepage feature 2-3 position for 2 hours, then save the post in the appropriate category. 8.000.000
HOMEPAGE FEATURE 4 -8 Publish in the Homepage feature 4-8 position for 2 hours, then save the post in the appropriate category. 7.000.000
TOP 1 -5 HOT NEWS Publish in the Hot news 1-5 position for 2 hours, then save the post in the appropriate category. 6.000.000

TOP 6 - 20 HOT NEWS Publish in the Hot news 6-20 position for 2 hours, then save the post in the appropriate category 5.000.000



https://vads.vn/demo-ads/tin-bai-pr/ttol/home.html
https://vads.vn/demo-ads/tin-bai-pr/ttol/home.html
https://vads.vn/demo-ads/tin-bai-pr/ttol/home-mobile.html
https://vads.vn/demo-ads/tin-bai-pr/ttol/home-mobile.html

PR ARTICLES ON TOP CATEGORY

View demo on desktop
category page

View demo on mobile
category page

PR article posted in the Top category position Published on the Top section
on the Tintuconline homepage of the Tintuconline category page

CATEGORY

POSITION DESCRIPTION
LIFESTYLE, ENTERTAINMENT OTHERS

Publish in the Top 1 of Category page for 2 hours, and Top 1 of category on
TOP 1 Hblishiin the Top sorypasefor<n P sory 5.000.000 4.000.000
TintucOnline homepage then save the post in the appropriate category.

Publish in the Top 2-4 of Category page for 2 hours, and Top 2-4 of category on
TOP2-4 ublish In the Top SOrYy page 1or 2 P sory 5.000.000 3.500.000
TintucOnline homepage then save the post in the appropriate category.

Publish in the Top 5-11 of Category page for 2 hours, and Top 5-11 of category on
TOP5-11 ! e op SOty page 1or °F sory 3.000.000 3.000.000
TintucOnline homepage then save the post in the appropriate category.

Publish in the Top 12 downward of Category page for 2 hours, then save the postin
TOP 12 DOWNWARD Hol _ P £ory pag P 2.500.000 2.500.000
the appropriate category.


https://vads.vn/demo-ads/tin-bai-pr/ttol/cate.html
https://vads.vn/demo-ads/tin-bai-pr/ttol/cate.html
https://vads.vn/demo-ads/tin-bai-pr/ttol/cate-mobile.html
https://vads.vn/demo-ads/tin-bai-pr/ttol/cate-mobile.html

VALUE-ADDED SERVICES
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VALUE-ADDED SERVICES

HYPERLINKS

A hyperlink is a link to
another landing page off the

article site

1. Description: 2. Price: Plus 5.000.000 VND/hyperlink in a PR article
e Hyperlinks are electronic links providing direct access 3. Notes:

from one distinctively mark I ifferent site.
om one distinctively marked place to a different site o Prices do not include VAT

‘ ' ; h
o Display time on page: 3 mont e Maximum 3 hyperlinks in an article.

They are embedded in an article in two forms: . . : » .
* y ! e W e FEach Link can only be inserted in 1 position (Anchor text or Link Full).

Text Hyperlink or Anchor Text . .
° yP e Links are moderated on a case-by-case basis

o Full link



R
VALUE-ADDED SERVICES

READERS INTERACTIVE BOX

BOX

Branding Box

DESCRIPTION PRICE (VND)

Position: The box is inserted above the author's name at the bottom of an article
Description: Provide information on products and brands. The box with

TinTucOnline's template-based design has one photo and a maximum length of 200

words.

2.000.000/box

Information Collecting Box

Position: The box is inserted above the author's name at the bottom of each detailed

article footer.
Description: Fields in the box allow readers filling information to register or receive

gifts. The submit button is designed based on TintucOnline's template.

2.000.000/box

Survey Box

Box in an article;:

- Description: Multiple choice checkbox. A question with a group of answer choices that

Position: The box is inserted above the author's name at the end of each article

the reader can select. The box and its submit button are designed based on

TintucOnline's template.

2.000.000/box

Box in a category:

- Position: The box is inserted in a category with a fixed position

- Description: Multiple choice checkbox. A question with a group of answer choices

that the reader can select. The box and its submit button are designed based on

TintucOnline’s template.

30.000.000/month/

category

10



VALUE-ADDED SERVICES

READERS INTERACTIVE BOX

khéng nao?

Branding Box

# Chinhtri Thoisw Kinh Doanh Giditri Thé gigi Gido duc D&iséng Phap luat Thé thao Cdéngnghé Sirc khée

Nam 2: tai Hong Kong University of Science and Technology
Nam 3: tai Bocconi University, Milan
N&m 4: C6 thé tay chon 1 trong 3 trirding trén

Khi tét nghiép s& dwroc nhan béng tét nghiép tir ca 3 trrdng. Trong 4 nam nhan 3 béng, qua hoi dling

Vay tai sao lai 4 chau luc nhi? D6 1a vi sau nam nhét, sinh vién c6 thé t6i Nam My cho churong trinh Global
Social Impact Program nira dé.

Nguyén Thi Anh Tuyét - Sinh vién Dai hoc Minerva (My)

el R T e
by mmy Al -
- awnay W a
B e o el e
g P N ra e
SD rr g vng b

- -

T o
.y N @ s e
B e T R
R’ e
e e B bam b oy
L e e et . e
g e e B ARy R aD By W W
A EE )

= Trudng trung hoc My cho hoc sinh hoc & 10 nudc trong 3 nam hoc

= N sinh tinh & va hanh trinh gianh hoc bong 15 BH My

CD - v = o on

Cha @&  duhocsinh

Bat dong san Bandoc Tuan Viét Nam Xe Dulich Video —

DPOC TIEP TIN HAY

Ldp hoc thuc té dac
biét cta sinh vién
nganh du lich
truong UEF

Thé gidi thay déi ra
sao vi chién sy
Ukraine?

C6 géi My du lich

quoéc gia

7 khéa hoc truc
tuyén vé khoa hoc
dir liéu t6t nhat cho
sinh vién

(( QUAY LAI TRANG CHU >

mot minh t&i gan 60

Information Collecting Box

Nam 2: tai Hong Kong University of Science and Technology

Nam 3: tai Bocconi University, Milan

DANG KY NHAN THONG TIN

== va bn

= Trudng trung hoc My cho hoc sinh hoc & 10 nuéc trong 3 nam hoc

= N sinh tinh 1é va hanh trinh gianh hoc bong 15 BH My

CX - v = o on

du hoc sinh

»bal

# Chinhtri Th&isuy Kinh Doanh Giditri Th&gi¢i Gidoduc P&iséng Phap luat Thé thao Céngnghé Sirc khée Batddngsan Bandoc Tuan Viét Nam Xe Dulich Video ~—

DOC TIEP TIN HAY

Ldp hoc thuc té dac
biét cta sinh vién
nganh du lich
truong UEF

Thé gidi thay déi ra
sao vi chién sy
Ukraine?

C6 gai My du lich
mot minh t&i gan 60
quéc gia

7 khéa hoc truc
tuyén vé khoa hoc
dir liéu tét nhat cho
sinh vién

(( QUAY LAI TRANG CHU )

11



R
VALUE-ADDED SERVICES

READERS INTERACTIVE BOX

Survey Box in an article

Theo 8ng. cac gia tri truyén théng, van hoéa tét dep clia déng bao dan toc thiéu sé duoc quan
tam bao ton va phat huy, khéng chi tré thanh mét tai san

THAM DO

Theo ban, can déng BHXH téi thiéu bao nhiéu nam dé
dugc hudng luong huu?

30 nam
® 20 nam

10 nam

5nam

« Xudt hién hotboy Han Qudc tur tin ‘can’ ¢d 5 ca si & Gigng ca bat bai
« Béanh rang sai cach 1a nguyén nhan gay ra nhiéu bénh ung thu

« 'Sodi ca’ mdi cia phim Quynh bup bé: Tl bi chiri dén nhan loat tin cua cdm

CZID @ ¢+ v = o

Survey Box in a category

Sang ngay 28/6, tal khach san Hyatt Regency West Ha Noi, Téng Cang ty
Vién théng MobiFone da td chirc Hoi thdo " Chuyén dbi sb

XA HOI
Em bé chao ddi dudi dong dé nat cua tham hoa déng
dat Tho Nhi Ky bay gid ra sao?

Sang ngay 28/8, tai khach san Hyatt Regency West Ha Noi, Téng Céng ty
Vién théng MobiFone 64 tb chire Hoi thdo * Chuyén adi sb

XA HOI

Em bé chao ddi dudi déng dé nat ctia tham hoa déng
dat Thé Nhi Ky bay gid ra sao?

Sang ngay 28/6, tai khach san Hyatt Regency West Ha Noi, Téng Cong ty
Vién thong MobiFone da b chire Hoi thao " Chuyén déi sb

XA HOI
Em bé chao ddi dudi déng dé nat cua tham hoa déng
dat Thé Nhi Ky bay gid ra sao?

Sang ngay 28/6, tai khach san Hyatt Regency West Ha Noi, Téng Cang ty
Vién théng MobiFone da tb chirc Hi thdo " Chuyén ddi sb

XA HOI
Em bé chao ddi dudi déng dé nat cua tham hoa déng
dat Thé Nhi Ky bay gid ra sao?

Sang ngay 28/6, tai khach san Hyatt Regency West Ha Noi, Téng Cang ty
Vién thdng MobiFone Ga 16 chire Hoi thao " Chuyén ddi b

XA HOI
Em bé chao ddi dudi déng dé nat ciia tham hoa déng
dat Tho Nhi Ky bay gid ra sao?

Sang ngay 28/6, tai khach san Hyatt Regency West Ha Noi, Téng Cang ty
Vién thong MobiFone da tb chirc Hoi thao " Chuyén ddi sd

Ty 2025 nhiéu tai l6c

6 ly do nén thudng xuyén an rau
dén

Té mad khai tai san khéng 16 sau
k&t hén cua Shark Binh -
Phudng Oanh

THAM DO
Mdrc do hai 1ong cla ban vdi cong
viéc
Thuong hiéu A
® Thuong hiéu B
Thurong higu C

Thuong hiéu D

GUT

Big banner 3

12



OTHER COSTS

category DESCRIPTION
Content writing rates From 2.000.000 VND/article (*)
In case of the number of photos exceeds 5 in normal articles or 9 in photo e Plus 500,000 VND for each additional photo
articles e The number of additional photos must not exceed 8 photos.

Attach a video clip (less than 3 minutes, maximum size 250Mb) to the article Plus 1.000.000 VND

Attach a video clip (from 3 - 5 minutes, maximum size 250Mb) to the article Plus 1.500.000 VND

Attach a video clip (longer than 5 minutes, maximum size 250Mb) to the
Plus 2.000.000 VND

article
A published article is moved to the same position when being re-published Plus 30% of the price
An article is re-published more than 1 time on the same position in 2 hours Plus 30% of the price

Costs: 500.000 VND/correction

Editing published articles: date, time, title, lead, content of an articles . .
Rules: Do not edit more than 10 words and 2 corrections

(Edited content must be approved by VietNamNet) '
maximum

* The price may vary depending on operational requirements and the complexity of the article's topic 13



4. GENERAL REGULATIONS

Price does not include VAT tax and article writing rate.

A normal article has a maximum length of 1,000 words for content, of 12 words for the title, and no more than 5 photos.

A photo article has a maximum length of 300 words and no more than 9 photos.

In the co-publishing policy, customers receive a 50% discount on the publication charge of an article with the same content

and co-published on the same day at all different positions and categories in TTOL. The cost of a co-publishing article must be

equal to or lower than the first article.

Article content must comply with Vietnamese regulations on Press and Fine Customs. The Editorial Board can edit content,

photos to meet the general criteria of VietNamNet.
Plus 100% fee for articles related to alcohols that are allowed to be advertised by Vietnam laws.

Plus 20% publishing fee for each brand, from the second one and owned by different people or corporations, mentioned.




Contact Information

VietNamNet Media Joint Stock Company

© ©

Hanoi Ho Chi Minh City

C'Land Building, 156 Xa Dan 2 St., 27 Nguyen Binh Khiem St., Da Kao
Dong Da District Ward, District 1

Phone: 024 37 727 988 Phone: 028 38 181 436




